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1. EXECUTIVE SUMMARY 

The reason for this report is to demonstrate that the Peruvian product (cotton) is still visible 

to all countries and continents. Thanks to its anti-allergic properties that cause freshness and 

skin care. In recent years, cotton fiber has been in high demand for the manufacture of baby 

clothes, clothing for children and adults. 

 

In 2020, Peru exported US$ 1,753,129 FOB value and 75,071 kg net weight, to Chile, which 

is the second country within its main markets. 

 

The  main  destination markets  for  Peruvian  baby  cotton  textiles  exports  were  the  United 

States, Chile, Ecuador, the United Kingdom and Argentina. Although the North American 

country is one of the most demanding of this product, its growth has stagnated. 

 

On the other  hand,  Chile  has  shown an increase  in  cotton textiles  imports,  either  as  a 

finished product or as a raw material. That is why it´s chosen to carry out this market study 

aimed  at  Chile  compared  to  the  United  States,  which  is  the  main  destination  market.  In 

addition,  in  the  last  5  years,  the  Chilean  market  has  had  a  trend  for  products  that  cause 

freshness and skin care especially in baby clothes. 

 

To obtain the information, different digital commercial intelligence platforms have been used 

to  know  the  trend  of  exports  in  Lambayeque  region,  trends  and  market  segments, 

marketing or distribution channels, access requirements; taking into account varieties, 

designs and presentation. 



 

Around 70 countries produce and export cotton and more than 80 developed and developing 

countries depend on fibre imports for their textile industry. 

84% of world production is concentrated in 7 countries: India, China, the United States, 

Pakistan, Brazil, Australia and Turkey. 

The rest of the producing countries are made up of those of South America (Mexico, 

Argentina, Paraguay, Peru and Colombia); Africa (Burkina, Mali, Ivory Coast, Cameroon, 

Benin, Chad, Togo, Senegal, Egypt, Zimbabwe and Nigeria and those of Asia, Oceania and 

Europe (Uzbekistan, Turkmenistan, Greece, among others). 

The cotton-textile chain consists of three phases: 

 Primary cotton production divided into three segments: development of cotton 

varieties, seed supply and field production. 

 Secondary or industrial is also subdivided into three segments: fiber production, 

manufactured textiles – with its three products: yarns, flat fabrics and knitted fabrics 

– and, finally, the clothing and apparel segment. 
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 Gossypium hirsutum, is native to Mexico and Central America, 

 Gossypium barbadense, has its origin in South America. 

 Gossypium herbaceum and G. arboreum are native to India and East Asia. 

2. STUDY SCOPE 

Cotton is the most important natural fiber produced in the world. Its importance began in 

the nineteenth century with industrialization and currently accounts for almost half of the 

consumption of textile fibers worldwide. 

It is defined as a lively plant of the malvaceae family, with green stems at the beginning and 

red at the time of flowering, alternate leaves almost heart-shaped and five-lobed, yellow 

flowers with ingrown spots and whose fruit is a capsule containing 15 to 20 seeds, wrapped 

in a very long and white erase,  that  unwinds and comes out when the capsule is opened. 

The word COTTON, has Arab origin and its meaning, refers to something that is thin, thin or 

narrow, perhaps that is why it was formerly associated with silk for its softness or delicacy, 

so  much  so  that  in  ancient  Egypt  only  priests  and  pharaohs  could  wear  cotton  garments. 

Globally, approximately 33 million hectares of cotton are cultivated. 

There are three main groups of cotton that are of commercial importance: 



Among the recommended materials for baby clothes, cotton is first of all. Garments made 

with a 100% cotton fabric breathe better; preventing sweat from sticking to the child's skin 

and irritating. 

In addition, they are perfect for maintaining the correct body temperature for the little one. 

That is, they shelter in winter and do not suffocate in summer. Another advantage is easy to 

wash and stains are removed with acceptable ease. As well indicated, cotton is the best fabric 

to be in direct contact with the baby's skin. 
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3. ANALYSIS OF THE OFFER IN THE COUNTRY OF DESTINATION 

 

3.1. Chilean Production 

 

Then all the material goes to the sewing area, for this it is checked that the cut pieces do not 

have damages. The sewing of the pieces is initiated by remeasing for the first union of the 

parts, then it goes through the straight machine for the stitches and invisible stitches and 

finally the closed with the coating machine. 
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Chilean  textile  manufacturing  industry  has  been  exposed  to  great  changes  in  recent 

years,  having  had  to  reinvent  itself  on  many  occasions  in  order  to  adapt  to  the  new 

scenarios. If we focus more specifically on the different segments that make up the clothing 

sector, statistics indicate that the children's clothing market has also shown an upward 

behavior. A cadastre has been made in order to identify the main suppliers of raw materials, 

inputs and services for the first strategic stage according to the business model that has been 

established. Then, with the experience and contacts generated, all production will be 

outsourced to a company with greater responsiveness and uniformity in production. 

 

The production process of a batch of each garment begins with the design of a draft that 

represents the idea of the designer of the model to be manufactured. The template is made 

on mold paper to be applied in a test fabric, and a single garment is made. This garment will 

be reviewed by the design and production area. Measurements are carefully examined to 

confirm the size, contours and seams are also checked, and possible errors are corrected. 

Then we proceed to the plotting of the molds for the subsequent industrial production. After 

being approved, the mold is scaled up to the production area. 

 

The production order is generated indicating the color and quantity of fabric required, the 

templates of the garment, the format of the stroke. With this information it begins with the 

execution of the cutting order in which the data corresponding to the product, material, size, 

useful width, length of stroke and laying are recorded, then we take out the averages of 

consumption of raw material. After the cutting process, the pieces corresponding to the back 

of the garment go to the sealing area where the data of the brand and size of the garment is 

placed by means of an organic ink seal. 



 

 

Country 2016 2017 2018 2019 2020 Var.% 
2020/2019 

Part.% 
2020 

Others 11 31 11 130 1 -99.23% 0.74% 
TOTAL 23 45 139 208 135 -181.52% 100% 

 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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As a final stage, last details are given to garment; cleaning is carried out, which consists of 

extracting  all  the  leftover  thread  that  remained  after  the  sewing.  Then  in  the  middle 

front of the garment, we will place a sticker with the logo, the garments are folded and we 

proceed  to  pack  in  bags  of  oxo-biodegradable  PET  material  to  finally  make  the  master 

packaging in cardboard boxes with their respective label with the information of models sizes 

and production dates. 

3.2. Chilean Exports 

 

Exported value in thousands (USD) 

 babies, in the period 2016 - 2020 (in thousands of US$)  

Table 1 

Exports of Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and clothing accessories for

 

Peru 11 4 111 64 102 59.38% 75.56% 
Bolivia 0 10 3 12 19 58.33% 14.07% 
United States 0 0 0 0 13 0.00% 9.63% 
Colombia 0 0 7 1 0 -100.00% 0.00% 
Guatemala 1 0 7 1 0 -100.00% 0.00% 



 
Graph 1 

 

 
Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 
 

 
 

Graph 2 

 

 
Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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Exported value in thousands (USD)

Exports of Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and clothing accessories 

for babies, in the period 2016 - 2020 (in thousands of US$) 

Variation of exports of Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the years 2019 – 2020 



Graph 3 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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According to the information retrieved, Chile's total exports to its 5 main importing markets 

are presented according to item 6111.20.00.00 knitted garments and clothing accessories for 

cotton babies, during the period 2016 - 2020. 

The most important destinations by participation Peru (75.56%), Bolivia (14.07%) and the 

United States (9.63%) of participation, while Colombia and Guatemala has 0% of 

participation in Chilean exports. 

Participation of exports from Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the year 2020 



Table 2 

Country 2016 2017 2018 2019 2020 Var.% 2020/2019 Part.% 
2020 

Peru 0 0 14 6 5 -16.67% 0.54% 

Bolivia 0 0 0 0 1 0.00% 0.11% 

United States 0 0 0 0 1 0.00% 0.11% 

Uruguay 0 0 0 0 1 0.00% 0.11% 

Colombia 0 0 0 4 0 -100.00% 0.00% 
Others 1 3 1 5 910 18100% 99.13% 
TOTAL 1 3 15 15 918 68.0 100% 

 
Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 
 
 
 
 

Graph 4 

 

 
Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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Quantity exported (Tons) 

Exports of Chile in quantity of heading 6111.20.00.00 cotton knitted garments and clothing 

accessories for babies, in the period 2016 - 2020 in Tons (Tn) 

Exports of Chile in quantity of heading 6111.20.00.00 cotton knitted garments and clothing 

accessories for babies, in the period 2016 - 2020 in Tons (Tn) 



Graph 5 

 

 
 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 

 

Graph 6 

 

 
 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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Variation of exports of Chile in quantity of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the years 2019 – 2020 

Participation of exports from Chile in quantity of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the year 2020 



The information presents exports in total tons from Chile to its 5 main importing markets 

according to heading 6111.20.00.00 cotton knitted garments and clothing accessories for 

Babies during the years 2016 - 2020. 

On the other hand, it should be noted that the quantity exported by Chile is lower than that 

of all countries, except Peru, since in 2020 it exported the quantity of 5 tons. Taking into 

account that it had the highest export quantity in 2018 with the amount of 14 tons. 

 

 

Table 3 

Var.% 
2020/2019 

Part.% 
2020 

China 47,847 50,098 55,899 44,965 31,137 -30.75% 76.45% 

Bangladesh 2,068 1,908 3,436 3,788 3,018 -20.33% 7.41% 

Nep Zone 3,363 3,575 3,961 3,360 1,823 -45.74% 4.48% 

Peru 2,591 2,319 1,566 1,531 1,750 14.30% 4.30% 

India 1,946 1,078 2,395 2,468 1,513 -38.70% 3.71% 
Others 2,353 2,522 1,885 1,455 1,487 2.20% 3.65% 
TOTAL 60,168 61,500 69,142 57,567 40,728 -119% 100% 

 
Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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3.3. Chilean Import 

 

Imports of Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and clothing 

accessories for babies, in the period 2016 - 2020 (in thousands of US$) 

 

Imported  value  in  thousands  (USD) 

Country 2016 2017 2018 2019 2020 



Graph 7 

 

 

 

 

 

 

 

 

 

 

 

 
Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 

 

Graph 8 

  

 

 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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Imports of Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and clothing 

accessories for babies, in the period 2016 - 2020 (in thousands of US$) 

Variation of imports of Chile in FOB value of heading 6111.20.00.00 cotton knitted garments and clothing 

accessories for babies, in the years 2019 – 2020 



Graph 9 

 

 
 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 

 

 

 

 

 

 

 

 

 

 

 

76.45%
7.41%

4.48%

4.30%
3.71%

3.65%
Part.% 2020

China Bangladesh Nep Zone Peru India Others

15

Market Research: Cotton Baby Textiles

Participation of imports of Chile in FOB value of the item 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the year 2020 

 

According to the source of Commercial Intelligence Trade Map, the main suppliers of baby 

cotton textiles are China with a share of 76.45%, followed by Bangladesh with a 7.41% share, 

Zona Nep with 4.48%, Peru 4.30% and India with a 3.71% stake. 

On the other hand, Peru is in the number 4 position of the main exporters of baby cotton 

textiles to Chile, it is worth mentioning that Peru during the 12 months of 2020, exported 

230 tons of baby cotton textiles for a FOB value of US $ 1,750. 



Table 4 

Imported Quantity (Tons) 

Country 2016 2017 2018 2019 2020 Var.% 
2020/2019 

Part.% 
2020 

China 3,160 2,616 3,115 2,639 1,720 -34.82% 54.52% 

India 103 453 925 943 574 -39.13% 18.19% 

Bangladesh 143 106 207 332 267 -19.58% 8.46% 

Peru 265 198 208 151 230 52.32% 7.29% 

Panama 1 24 18 39 100 156.41% 3.17% 
Others 450 541 492 336 264 -21.43% 8.37% 
TOTAL 4,122 3,938 4,965 4,440 3,155 93.77% 100% 

 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 
 
 

babies in the period 2016 - 2020 in Tons (Tn) 

 

 

 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 
 

 
 
 
 

 

0

500

1,000

1,500

2,000

2,500

3,000

3,500

2016 2017 2018 2019 2020

Imported Quantity (Tons)

China India Bangladesh Peru Panama

16

Market Research: Cotton Baby Textiles

Imports from Chile in quantity from heading 6111.20.00.00 cotton knitted garments and clothing 

accessories for  babies, in the period 2016 - 2020 in Tons (Tn) 

 

Graph 10 

Imports of Chile in quantity from heading 6111.20.00.00 cotton knitted garments and accessories for



Graph 11 

 
 

 
 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 

 

Graph 12 

 
 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 
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Variation of imports of Chile in quantity of heading 6111.20.00.00 knitted garments and clothing 

accessories for babies, in the years 2019 - 2020 

 

Participation of im

r 

ports of Chile in quantity of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories fo   babies, in the year 2020 



Among the imports of Chile in quantities, we have the following countries, Chile that in 2020 

exported a total of 1,720 tons to China, India with 574 tons, Bangladesh with 267 tons, Peru 

with 230 tons and in fifth place Panama, which exported the amount of 100 tons. 

On the other hand, as mentioned above, Peru is the only country that had an increase in 

imports from Chile in 2020. 

 

 

3.4. Peruvian Exports 

 

Table 5 

Country 2016 2017 2018 2019 2020 Var.% 
2020/2019 

Part.% 
2020 

Growth % 
2016/2020 

United 
States 18,443,662 18,897,386 21,328,088 17,523,004 12,408,243 -29.19% 61.64% -7.93% 

Chile 2,681,277 2,321,965 2,423,360 3,946,353 1,753,129 -55.58% 8.71% -0.44% 

Ecuador 1,153,345 1,958,909 2,458,745 1,955,074 1,407,835 -27.99% 6.99% 11.72% 

Argentina 1,302,418 2,050,292 2,885,534 1,637,723 842,790 -48.54% 4.19% 1.59% 
United 
Kingdom 1,050,034 1,147,613 1,107,973 1,211,917 719,145 -40.66% 3.57% -6.36% 

Others 4,516,253 4,372,155 3,951,662 3,893,959 3,000,616 -22.94% 14.90% -9.30% 
TOTAL 29,146,989 30,748,320 34,155,362 30,168,030 20,131,758 -224.90% 100.00% -10.71% 

 

Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 

 

Despite the negative growth of Peruvian shipments to Chile, produced by the COVID-19 

pandemic, it is evident that until 2019, Peruvian shipments have had significant volumes 

compared to the United States, which since 2018 their volumes have gone decreasing 

considerably. 
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Exports of Peru in FOB value of heading 6111.20.00.00 cotton knitted garments and accessories for 

babies, in the period 2016 – 2020 

 

Exported value in thousands (USD) 



Graph 13 

 

 
 
Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 

 

 

Graph 14 

 
Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 
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Exports of Peru in FOB value of heading 6111.20.00.00 cotton knitted garments and accessories for 

babies, in the period 2016 - 2020 

Exported value in thousands (USD)

Variation of exports  Peru in FOB value of heading 6111.20.00.00 knitted garments and clothing 

accessories for cotton babies, in the years 2019 – 2020 

 



Graph 15 

 

 
Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 
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Participation of exports of Peru in FOB value of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the year 2020 

 

According to the Adex Data Trade source, as can be seen in the table and graphs, Peru exports 

baby cotton textiles at a value that has been accelerating every year and with very significant 

results, its main market being the United States with a share of (61.64%), followed by Chile 

with (8.71%), and this is how Peru has managed to have an international reception in baby 

cotton textile exports. 

The impact of COVID-19 on the Peruvian economy has been devastating, due to the 

prolonged confinements that harmed productive activity in different sectors, and in 

particular services, with the consequent loss of direct and indirect jobs in the country. 



Quantity exported (Tons) 

Country 2016 2017 2018 2019 2020 Var.% 
2020/2019 

Part.% 
2020 

Growth % 
2016/2020 

United 
States 294,699 288,580 321,012 264,098 183,286 -30.60% 50.16% -9.79% 

Chile 107,339 91,963 71,035 85,832 75,071 -12.54% 20.54% -7.20% 

Ecuador 25,297 46,673 57,319 49,989 34,500 -30.98% 9.44% 15.88% 

Argentina 23,583 35,683 51,012 29,247 15,586 -46.71% 4.27% 1.22% 
United 
Kingdom 14,264 15,869 15,881 15,588 9,173 -41.15% 2.51% -7.92% 

Others 81,103 75,927 70,134 68,522 47,789 -30.26% 13.08% -11.64% 
TOTAL 546,285 554,695 586,393 513,276 365,405 -28.81% 100.00% -19.44% 

 

Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 

 
 
 

 
Graph 16 

 
 

 

 

 
 
 

 
 

 

 

 

 

 

 
Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 
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babies, in the period 2016 - 2020 in Quantity (Tn) 

 

Table 6 

Exports of Peru in quantity of heading 6111.20.00.00 cotton knitted garments and clothing accessories for 

Exports of Peru in quantity of heading 6111.20.00.00 cotton knitted garments and accessories for 

babies in the period 2016 - 2020 



Graph 17 

 

 

 

 

 

 

 

 

 

 

 

Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 

 

 

Graph 18 

 

 

Source:  Adex Data Trade - ADT 
Elaboration: Commercial Intelligence – IPN 
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Variation of exports of Peru in quantity of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, for the years 2019 - 2020 

Participation of exports of Peru in quantity of heading 6111.20.00.00 cotton knitted garments and 

clothing accessories for babies, in the year 2020 

 



According to Adex Data Trade, exports of baby cotton textiles in quantities, each year has 

been increasing. In the case of the United States, in 2020 it exported the amount of 183,286 

kg, followed by Chile 75,071 kg, on the other hand, also our neighboring country Ecuador a 

total of 34,500 kg, likewise, the country to Argentina exported in 2020 a total of 15,586 Kg 

and the fifth country is the United Kingdom, which in 2020 a total of 9,173 Kg was exported. 

In addition, Chile has a growth from 2016 to 2020 of -7.20%, this means that exporting 

companies have a very good competitive advantage and in addition to being their main 

supplier of Baby Cotton Textiles. 

 

 

 

3.5. Competitor Analysis 

 

Table 7 

Main suppliers of Chile in FOB value of item 6111.20.00.00 knitted garments and clothing accessories for 

babies, in the period 2016 - 2020 (in thousands of US$) 

 

Imported Value in Thousands of (USD) 

Country 2016 2017 2018 2019 2020 Var.% 
2020/2019 

Part.% 
2020 

China 47,847 50,098 55,899 44,965 31,137 -30.75% 76.45% 

Bangladesh 2,068 1,908 3,436 3,788 3,018 -20.33% 7.41% 

Nep Zone 3,363 3,575 3,961 3,360 1,823 -45.74% 4.48% 

Peru 2,591 2,319 1,566 1,531 1,750 14.30% 4.30% 

India 1,946 1,078 2,395 2,468 1,513 -38.70% 3.71% 
Others 2,353 2,522 1,885 1,455 1,487 2.20% 3.65% 
TOTAL 60,168 61,500 69,142 57,567 40,728 -119.02% 100% 

 

Source:  Trade Map 
Elaboration: Commercial Intelligence – IPN 

 
 

The largest seller to Chile is China with a 76.45% market share, followed by Bangladesh with 

a 7.41% share. Nep Zone with a 4.48% share in fourth place is Peru with a 4.30% share and, 

finally, India with a 3.71% share. Chile is a country that imports more than it exports. 

 

On the other hand, it should be mentioned that Chile is one of the most competitive countries 

in the market and that is how it exports Cotton Textile for babies with an added value just 
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like the others, since these are also countries that produce cotton textiles for baby in its 

different presentations and sizes. 
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4. SECTOR ANALYSIS 

 

4.1. Varieties and presentations 

 

Table 8 

 

 

Source: Baby Poki 
Elaboration: Commercial Intelligence - IPN 

 
 

Tabla 1 

 

 
Source: Baby Poki 
Elaboration: Commercial Intelligence - IPN 

 
 
 

                                                           
1 One-piece garment, generally female or children's, consisting of a body and trousers. 

Preferential Photo Relevant Product Information 

 

Name Trousseau Mandalas - Woman 
Quantity 5 parts 
Manufacturing 
company 

Baby Poki 

Country of 
Distribution 

Chile 

Price $16.990 

Link of Interest https://www.bbce.cl/producto/ajuar-
mandalas-fucsia-5-piezas/  

Preferential Photo Relevant Product Information 

 

Name Little Blue Dot Jumpsuit1 - Male 
Quantity 1 part 
Manufacturing 
company 

Baby Poki 

Country of 
Distribution 

Chile 

Price $9.990 

Link of Interest https://www.bbce.cl/producto/enterito-
puntito-celeste/  
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Tabla 2 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Source: Lucky Baby 
Elaboration: Commercial Intelligence - IPN 

 
 

 

Tabla 3 

 

Preferential Photo Relevant Product Information 

 

Name Embroidered hiccup - boy 
Quantity 4 parts 
Manufacturing 
company 

Moonwear 

Country of 
Distribution 

Chile 

Price $15.990 

Link of Interest https://moonwear.cl/producto/conju
nto-4-piezas-bordado-hipo/  

 
Source: Moonwear 
Elaboration: Commercial Intelligence - IPN 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

Preferential Photo Relevant Product Information 

 

Name Organic Cotton Jumpsuit - Girl 
Quantity 1 part 
Manufacturing 
company 

LuckyBaby 

Country of 
Distribution 

Chile 

Price $24.800 

Link of Interest https://www.luckybaby.cl/  
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4.2. Access routes 

 

 

4.3. Distribution channels 

 

The distribution channel is relatively simple in the Chilean textile apparel market. Since price 

is an important variable in determining the competitiveness of clothing in this market, 

intermediaries are practically non-existent. In other words, importers are both distributors 

and retail marketers. The largest importers have placed trade offices in China, the main 

supplier of garments in Chile. Although it is unlikely that Chilean importers will set up 

purchasing offices in Peru (given the relative volumes of exports of Peruvian garments to 

Chile), they do have representatives in Peru who verify the quality of the exports. As 

mentioned above, importers, being also retailers, have their own warehouses and points of 

sale (especially department stores, which are the largest importers in the country). However, 

relatively small importers have fewer stores, but these are mainly concentrated in Santiago, 

so they reach a wider audience through department stores (using spaces with their brands 

in these stores; these spaces are known as corners). This sales method is also used by the 

few remaining Chilean clothing manufacturers and has become the main form of 

intermediation in the distribution channel that exists in Chile. 

The main actors of the distribution channel in Chile are easily identifiable and are presented 

below: 
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The vast majority of clothing imported into Chile arrives at the port of Valparaíso and from 

there transferred by land to Santiago de Chile (the main clothing market), from where it is 

distributed to all regions also by land. Although Chilean importers prefer to import garments 

by sea, they occasionally do so by air when demand exceeds their projections, in such a way 

that they avoid running out of stocks during high demand seasons. When they import by air, 

the cargo arrives directly at the Santiago de Chile airport. For land transport, specialized 

companies are contracted or, in the case of some large retailers, they use their own fleet. In 

the case of Peruvian garment exports to Chile, the preferred means of transport is maritime. 

The crossing between the port of Callao and that of Valparaíso usually takes between three 

and six days, so if the unloading and customs clearance times of the merchandise are added, 

from the moment a batch leaves the Peruvian port and arrives at the warehouse from the 

Chilean importer, it takes a total of approximately 10 days. 



 Importers: there are all sizes, but control of the market is exercised by department 

stores, such as Falabella, Ripley, Paris and La Polar. Importers are usually retail 

traders. 

 Producers: They are also small-scale retail marketers. 

 Wholesalers: practically non-existent. The few that exist are dedicated to marketing 

relatively small volumes destined for certain regional markets. 

 Department stores: in addition to being the largest importers and retailers in the 

country, they fulfill the function of marketing intermediaries between small / 

medium importers and end customers, granting part of their surface to sell their 

brands in exchange for royalties. 

 Logistics operators: they provide the entire national physical distribution service and 

support the merchandise dispatch process. They are classified into customs brokers, 

freight forwarders, and ground transportation companies. 

 

Graph 19 

 

 

 

 

 

 

 

 

 

Elaboration: Commercial Intelligence – IPN  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Production 
at origin 

Logistics 
operators 

Importers 

Producers 

Departament 
Stores 

Final 
Consumer 

Wholesalers 
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4.4. Approximate logistical costs  

 

Table 12 

 

Port of 
origin 
Peru 

Port of 
destination 

US$ Average freight fee per container 
Transit 

days 

Frequency 
of 

departure 
Container 

20 feet 40 feet 40 feet 
refrigerated Consolidated 

Callao 
(South American 

East Coast) 
San Antonio 

(Chile) 647 806 2,365 67 4 Weekly 

Callao 
(West Coast 

South America) 
Arica 

 (Chile) 300 350 1,629 60 2 Weekly 

Callao 
(West Coast 

South America) 
Iquique 
(Chile) 297 350 1,808 110 4 Weekly 

Callao 
(West Coast 

South America) 
Antofagasta 

(Chile) 300 400 1,600 110 3 Weekly 

Callao 
(West Coast 

South America) 
Valparaíso 

(Chile) 400 400 1,600 15 4 Weekly 

Callao 
(West Coast 

South America) 
San Antonio 

(Chile) 300 350 1,300 45 4 Weekly 

Callao 
(West Coast 

South America) 
San Vicente 

(Chile) 350 400 1,600 120 5 Weekly 

Callao 
(West Coast 

South America) 
Lirquen 
(Chile) 400 500 1800 110 6 Weekly 

 

Source: Maritime Routes – SIICEX 
Elaboration: Commercial Intelligence – IPN 
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With reference to the table, we can observe the average values per container of exports of 

baby cotton textiles, being compared with the prices of exports by most shipping lines, who 

charge a fixed price in FOB value. Following shipping lines. 



Table 13 

 

Shipping line to 
(Chile) Agent Deposit Transit 

Days Frequency of Exit 

MSC MSC PERU LICSA 4 Weekly 
CMA CGM CMA CGM PERU SAC UNIMAR 5 Weekly  
MAERSK LINE MAERSK PERU ALCONSA 4 Weekly 
CSAV CNP TRAMARSA 4 Weekly  
COSCO PERU COSCO TPP 5 Weekly 
HAMBURG SUD COSMOS DEMARES 4 Weekly 
CCNI AGUNSA IMUPESA 6 Weekly 
EVERGREEN GREENANDES TPP 3 Weekly 
NYK TRANSMERIDIAM CONTRANS 2 Weekly 

 

Source: Maritime Routes – SIICEX 
Elaboration: Commercial Intelligence – IPN 
 

 

These are the shipping lines that frequently take goods to the country of Chile and that on 

average the 20p 'container ranges between $ 297 to $ 647, therefore the 40p' container is 

between $ 350 and $ 806, on the other hand, the refrigerated container of 40p 'is between 

$ 1,300 and $ 2,365. Likewise, the consolidated merchandise Tm / m³ is between $ 15 to $ 

120, all of this, according to the means of transport to be used to send the merchandise from 

Peru to the Chilean market. 
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4.5. Main transport agencies 
 

Table 14 

Main shipping lines from the port of Callao Peru to the different ports of Chile 

 

Company Description Source 
 MSC: Currently the second 

largest shipping company in 
the world in terms of cargo 
capacity of container ships. 
The company operates 459 
vessels and has a transport 
capacity of 2,308,000 TEUs. 

https://www.msc.com/ 

 

All Hamburg companies and 
brands Süd are, par excellence, 
synonymous with quality. The 

benefits of first and a 
pronounced customer 

orientation, in addition to 
services with a “personal 

touch”, characterize Hamburg 
Süd. 

 
https://www.hambu 

rgsudline. 
com/liner/es/lin 

er_services/compan 
y_1/about_us/about 

-us.html 

 

Learn more about our shipping 
services in more than 300 

ports of everybody and how 
can we connect your business 

globally and simplify your 
supply chain beginning to end. 

 
https://www.maers 
k.com/transportatio 

n-services/oceantransport 

 EVERGREEN: It is dedicated to 
activities of charity and giving 
back to society. Today in day, 

Evergreen is still one of the 
leading brands in the food 
industry world shipping. 

 
https://www.evergr 

een-marine.com/ 

 
MAERSK LINE: Manage the 

fleet of ships with flag of the 
United States and provide the 
government agencies of that 

country and its contractor 
transportation services and 

Logistics. 

 
https://www.maers 

k.com/ 

 
CCNI: Cargo with a presence in 

four continents, the second 
most important in Chile and 
the thirty-ninth in the world 

according to Alpha Liner. Year 
after year, it transports 
different types of cargo, 
among which stand out. 

https://www.bnamericas.com/es 
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Csav: Compañía Sudamericana 
de Vapores is a Chilean 

maritime transport company; 
Before the merger in 2014 

with Hapag-Lloyd, it was the 
largest and oldest in Latin 

America, established in the 
port of Valparaíso. It is an 

open limited company, which 
has listed its shares on the 

Santiago Stock Exchange since 
1893. 

https://www.csav.com/?lang=es 

 Cosco: It is a Chinese company 
that was incorporated on 

10/23/1996. In Peru, its main 
office is located in the city of 
Lima. It is in charge of other 
complementary transport 

activities. 

https://lines.coscoshipping.com 

 
NYK: The Nippon Yusen Kaisha 

or NYK Line, is one of the 
largest transportation 

companies in the world, part 
of the Mitsubishi consortium. 

https://www.nyk.com/english/ 

 

Source: Maritime Routes – SIICEX 
Elaboration: Commercial Intelligence – IPN 

 
 
 

The main transport agencies used to export Peruvian baby cotton textiles to Chile, currently 

executing said Exports by sea with different import ports in Chile are MSC, HAMBURG SUD 

and CMA CGM, NYK, COSCO PERU, CSAV, CCNI, among others. All of them have direct 

destination to this port with a course of 2 to 6 days, in addition to setting sail weekly. 
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4.6. Marketing channels 

 

Website: 

The company's website will be a fundamental tool during the initial stage and throughout the 

development of this business, since this will be the main sales channel through the online 

purchasing system. This channel offers the possibility of making purchases online quickly and 

easily, it does not require a large sales force, or more infrastructure to support this process.  

However, the greatest weakness of this tool is found in the behavioral factors of the market 

that Rapax2 points to, since even when the trend is increasing, in Chile online shopping is 

viewed with suspicion since the product quality. 

 

However, the website should be much more than a simple shopping cart since, together with 

the delivery of the product, it represents the entire shopping experience. In this framework, 

the website will have a menu of additional content to those commonly established on 

websites, such as: "Home", "About us", "Products", "Events", "News", and " Contact". This 

additional menu will correspond to an online design software, intuitively programmed so that 

it can be used by any Internet user. It will allow you to change and customize the colors, 41 

stamping figures, and embroidery, which will give the customer the possibility to design (and 

buy) an exclusive garment that reflects the look you want to give the child. Technically, a 

website with these characteristics contains a large amount of data, as well as complexity in 

its design and programming, which demands a large amount of disk (storage) quota and also 

bandwidth (data transfer). Due to this, the need arises to acquire a dedicated server with at 

least 10Gb of disk quota and direct connection to the internet via optical cable. 

The distribution and marketing channels that Chile mainly has wholesalers, retailers, 

distributors, own and specialized stores. Next, the structure for baby clothes, which, since it 

is a mainly imported textile product, must consider some few formal channels, which, 

however, are part of the marketing network. 

 

 

 

                                                           
2 Rapax is a textile manufacturing company for outdoor clothing (outdoor) for children between 1 and 5 
years of age, targeting families who seek contact with nature, outdoor games with their children and also 
attract a product designed for it. 
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Graph 1 

 

 
 

Source: Mincetur 
Elaboration: Commercial Intelligence – IPN 
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4.7. Retail prices 

 

According to CNC3 data, face-to-face retail sales in the Metropolitan Region of Santiago de 

Chile marked a decrease in the real annual margin of 0.7% in February, slowing down due to 

the 4.9% rise in January. Regarding the result in equivalent premises, the indicator marked a 

decrease of 6.4% after falling 2.6% in the first month of the year. Given these results, total 

face-to-face sales accumulated between January and February a real annual growth of 2.1% 

and in terms of equivalent stores, a real fall of 4.5% accumulated in these two months. For 

Bernardita Silva, Manager of Studies at the CNC, “the face-to-face sales of the retail trade 

marked a positive result in January to slow down in February, a slowdown that was mainly 

influenced by the fall in the Traditional Line of Supermarkets during the second month of the 

year, while the durables categories such as Electronic Goods and Household Line continued 

to show strong increases driven by the second withdrawal of 10%” (first withdrawal of 

pension funds in private consumption in Chile). 

 

A small percentage of imported or locally manufactured garments are traded by a third party. 

Such is the case of garments of high unit value belonging to recognized international brands 

or Chilean clothing oriented to a niche market with great purchasing power. These garments 

are usually marketed directly by their importer or manufacturer, but a part of the lot is 

destined for department stores in small areas where only a certain brand is sold (corners). A 

less common case is the importation by small boutiques for their retail marketing. This 

business model favors low prices with an acceptable level of quality. An example is the 

Patronato area in Santiago de Chile. The importers of this zone recommend not to enter this 

market if the product is not highly competitive in prices; For this reason, the garments sold 

there come almost exclusively from China and South Korea. 

 

It is worth mentioning that the garments made or marketed in Chile of baby clothes are made 

with organic cotton fiber from Peru, that is why Peruvian imports are growing, thanks to the 

demand that exists and that Peru is exporting not only material premium but also in finished 

products, such as (jackets, polo shirts, sets, hats, among other finished baby clothes) these 

garments usually average $ 9,990 or more according to the finish and the type of cotton made 

in the factory. 

 

                                                           
3 National Chamber of Commerce, Services and Tourism of Chile 
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5. DEMAND ANALYSIS 

 

5.1. Consumer profile 
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of S

According to a recent market study, the average Chilean citizen spends approximately 20% 

of his surplus income (that is, his net income less basic necessities) on clothing and footwear. 

Chilean consumers prefer to buy their garments in the various department stores distributed 

throughout the country (Falabella, Ripley, Paris), where they can find a wide variety at 

competitive prices. Although there are also small boutiques, these are preferred by the 

segments with higher purchasing power, since they sell sophisticated garments at a higher 

price. The sectors of average purchasing power prefer to buy their garments both in 

department stores and outlets (commercial establishment that sells second-hand items) at a 

discount. 

 

In the case antiago de Chile, the preference of citizens of medium and medium-low 

purchasing power for stores in the Patronato area (a conglomerate of boutiques and 

importers) is notorious. Peruvian garments are mainly marketed in that place, although 

Chinese and Korean garments predominate. Most of the clothing purchases in Chile are paid 

by credit cards, especially those of the commercial houses or department stores. This trend 

will be reinforced in the near future, given that in recent years the use of credit cards in Chile 

has grown at an annual rate of 20%. 

 

With less population than was projected and with a higher per capita income, Chile has 

become a market of demanding consumers, who are committed to quality and are open to 

new trends, which poses challenges and opportunities for companies. 

 

The pandemic has invited consumers to put aside their routines and adopt new habits, which 

have changed the way they have become used to purchasing products and services for years. 

According to a study by the multinational strategic consulting company Accenture, the virus 

boosted the new Chilean consumer, with a fundamental change towards a behavior based 

on four values: the prioritization of local businesses over large global brands (consumers 

today they prefer local brands over big global brands, as they are brands that need more 

support); sustainable consumption (more than half of consumers want to maintain a more 



sustainable consumption) and the reinvention of the connection with family and friends 

(consumers have a high interest in maintaining a connection with family and friends. 

In addition, they have adapted to new channels and ways to keep in touch). 

 

 

5.2. Trend analysis 

 

Colors that are a trend in children's fashion in 2021 

The Pantone color that marked the previous year was "Navi" Blue, using the freshness that 

this tone awakens, the colors for this year are "Illuminating" Yellow, standing out for the 

energy and vitality that it awakens together with the "Ultimate" gray color of a formal and 

classic look. 

Likewise, neutral colors are the protagonists for this year in pale tones, especially pink for 

girls and blue for boys combined with gray or white tones allowing the base colors to stand 

out. 

 

Vibrant and floral prints trend in clothes for boys and girls 

Inspired by nature and its colors, the dresses with floral prints are positioned, especially 

highlighting the shapes of the petals in colors full of life where green is a great protagonist. 

In the case of girls, this trend is mainly aimed at long and short dresses, positioning 

themselves as outfits especially for the hottest days. 

For children, t-shirts are the garments that use this type of pattern, usually with a white 

background to highlight the shapes and details. 

 

Fun and original prints mark the course of fashion this 2021 

For this year the prints continue to be positioned as great favorites, the options are varied, 

predominantly exotic and wild animal motifs with a fun graphic aspect according to the 

mischievous and intrepid that represents childhood. 

With an urban appearance, we see how text-type prints appear in the children's fashion 

scene using different types of fonts to convey an idea using letters as a decorative element. 

For formal occasions the prints are turned to plaid patterns and lines combined with 

garments of flat and basic colors, achieving balance by highlighting the geometric pattern. 
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Boho Chic style, a classic that is reinvented as a trend this 2021 

This fashion in children's clothing is characterized by wearing garments such as blouses and 

dresses with details such as tribal prints and delicate details, inspiring a fun and creative 

image. 

Pieces made with vaporous materials mainly silks, satin and linen. This type of outfit is perfect 

for the holiday season, standing out for the use of bright color palettes and white as the 

protagonists. 

This type of clothing focuses on garments such as dresses and skirts, enhancing the 

movement that allows its manufacture with presses and loose lines. 

These are the children's fashion trends that will mark this year 2021. 

 

 

5.3. Perception of Peruvian products 
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Exports to Chile are now carried out more quickly, generating savings for 

Peruvian entrepreneurs,  thanks  to  the  issuance  of  the electronic  certificate  of  origin 

with  Chile,  an  operation  that  is  carried  out  through  the  Single  Window  of  Foreign 

Trade (VUCE),  in the framework of the Additional  Protocol  to the Framework Agreement 

of  the  Pacific  Alliance.  The  Ministry  of  Foreign  Trade  and  Tourism  specified 

that, in this way, interoperability with all the countries of the economic bloc is completed 

and that,  in  the  case of  Mexico and Colombia,  the  enabling  of  the electronic  certificate  has 

been operational for a year. 

The electronic certificate benefits Peruvian exporters since they will be able to commercialize 

their merchandise originating in Chile, avail themselves of the tariff preferences of

the Additional Protocol to the Framework Agreement of the Pacific Alliance, save paper, 

costs, time, as well as provide more security to operations. 

 

The recent issuance of this digital document with the southern country, the main market for 

our exports to the Pacific Alliance, is one of the new devices implemented by the 

VUCE between December 2020 and January 2021. 

"The prices of cotton fabrics in Peru are quite competitive, sales of cotton fabrics are made

 directly from the factory located in Lima." (Peruvian company Telas Perú) 

 

 

 



The names of the best known cotton fabrics are: Jersey, Lycra Jersey, Suede, Pique, etc. 

The cotton fabrics that are exported to Chile is by sea, they are dispatched in Santiago de 

Chile, Valparaíso, Concepción, Valdivia, Viña del Mar, Rancagua, Temuco, Iquique, 

Antofagasta. Likewise, Chile opts for Peruvian products for the following reasons: 

- For its innovative companies and the remarkable entrepreneurial spirit of its 

population. 

- Due to the inputs, techniques and use of modern technology, as well as the creative 

ability of Peruvians and the presence of a responsible business sector, all of which 

guarantees the supply of products and services capable of satisfying the most 

demanding requirements of the international market. 

- Because of its exportable offer, which continues to increase and incorporate new 

goods and services that respond to the needs and trends of the global market. 

- Because of the public-private strategic alliance that has shaped the export activity 

and has positioned the country as a responsible business partner with a portfolio of 

premium quality goods and services, and also has a high degree of knowledge of 

market demand. 

This is how Chilean consumers value Peruvian products, much more if they are cotton fibers. 
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6. MARKET ACCESS REQUIREMENTS 

 

6.1. Tariff measures 

Tabla 4 
 

Tariff applied by Chile 

Tariff heading Hs 06 description 
Tariff 
NMF 

non-ad 
valorem 

tariff 

Tariff 
Applied 
to Peru 

6111.20.00.00 6111.20 Cotton knitwear and clothing 
accessories for babies 

6% 6% 0% 

 
Source: Market Access Map 
Elaboration: Commercial Intelligence – IPN 

 

 

6.2. Regulation 

 

To market textiles in Chile, they must contain labels with the four universal symbols on 

garment care: 

 Washing: a washing tub with the shape shown in the figure and with the temperature 

indication. 

 Chlorinated: an isosceles triangle with the symbol "Cl". 

 Ironing: an iron as shown in the figure and whose temperature is indicated by dots. 

 Dry cleaning: a circle that represents a washing drum and in the center of which is 

placed a letter that indicates the solvents to be used. The labels must have the 

following characteristics: Be made of a material that presents characteristics 

compatible with the fabric on which they are attached. Be embroidered or stamped. 
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Analyzing the possibility of trade  among Peru with Chile about baby cotton textile.

The following is a detail of the tariff applied by Chile to the cotton baby textile product, (Part. 

6111.20.00.00). According to the Market Access Map portal (2019), the following MFN (Most 

Favored Nation), Applied Rate, Non-Ad Value Tariff 6% is specified. It also specifies the 

following: MFN Right (Most Favored Nation) 6%, Preferential Rate (AAP.CE38) for Peru 

0.00%, according to the commercial intelligence source Market Access Map. 



Present a solidity to dry or wet washing of 3-4 depending on the nature of the 

garment. 

 

Conditions of access 

In Chile, they permanently monitor imports through entities related to the access and trade 

of products in Chilean territory. Using technical requirements, they defend the consumer and 

ensure fair trade in their market when they feel threatened by unfair commercial practices. 

The National Standardization Institute (INN) is the body in charge of developing technical 

standardization at the national level. In addition, it promotes quality certification and 

management, promotes the importance and benefits of these activities and participates in 

international standardization representing Chile before international, regional and foreign 

organizations that pursue similar purposes. 

Institution that regulates this requirement in the country of destination and origin: 

 INN (National Institute of Standardization - Chile) 

 SNA (National Customs Service - Chile) 

 MINCETUR (Ministry of Foreign Trade and Tourism - Peru) 

 SUNAT (National Superintendency of Customs and Tax Administration - Peru) 

 

Garment requirements and use of Technical Testing Standards 

New textiles (clothing and home) do not require prior certification for import, but they do 

require labeling for marketing. 

There are current regulations applicable to textiles, such as: 

 Conditioning of textiles (NCH1168), 

 Size designation (NCH1192), 

 Labeling (NCH1209 and 1210) and 

 Fabric composition (NCH1441) 

 

Containers and packaging material for retail sale 

The exporter can be in charge of the container and packaging material in which the product 

is presented for retail sale; In compliance with the rules of interpretation of nomenclature 5a 

and b, they are classified as part of the product, they do not generate origin and may 

originate in Peru, or third countries (Rules of Origin and Origin Procedures [FTA Peru-Chile], 

Chapter 4, Article 4.3). 
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Languages allowed in the labeling: Labels must be written in Spanish, but the use of other 

additional languages is authorized. 

It is important to mention that the Consumer Product Safety Commission (CPSC) 

recommends the voluntary labeling of plastic bags that are used to wrap products and other 

consumer items, as well as bags for other domestic and commercial uses (plastic bags for 

shopping, garbage bags, etc.), thus avoiding accidents due to suffocation. 

 

Shipping Containers and Packaging Materials 

The packaging must be strong enough to withstand weather conditions (heat, humidity, etc.), 

theft and manipulation. 

Languages allowed on the packaging: The labels must be written in Spanish, but the use of 

other additional languages is authorized. 

Authorized Units of Measurement: Measurements must be expressed using the metric 

system. 

Marking of origin "Made in": The country of origin must be indicated on the packaging. 

If the cargo includes wooden packaging (eg boxes, pallets), these must comply with the 

International Regulations on Phytosanitary Measures ISPM no. 15 (ISPM 15 in English). 

 The authority (SAG) supervises compliance with this measure at all points of entry (ports, 

airports and land border crossings) to the country. 

The packages must contain printed the competent international phytosanitary certification 

mark of the country of origin, which in the case of Peru is SENASA, and internationally 

approved by FAO. 
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6.3. Certifications 

 

The importation of products to Chile does not require the approval of prior import licenses. 

Product certifications are not required, in addition to the official ones, except those that 

customers may request. 

Other certifications and seals can be valued by clients. For example, textiles that are 

ecological or free of toxic substances (Oeko-Tex standard 100). 

 National Institute of Quality - INACAL 

Ensures compliance with the National Quality Policy with a view to consumer 

protection 

 Standard Maps 

Centralizes, organizes, and provides immediate access to information on private 

(non-governmental) standards and research results from institutions, regulatory 

organizations, development agencies, and consulting entities. 

 STANDARD 100 by OEKO-TEX 

Worldwide known certification, it certifies that garments or fabrics are chemically 

safe. 

 American Association of Textile Chemists and Colorists - AATCC 

Offers development of test methods and quality control materials. 

 International Trade Center - ITC (International Trade Center) 

Provides technical assistance in trade matters. 

 

Table 16 

 

Certification and Description 

 

 

INACAL: Peruvian entity, rector and highest 
technical-normative authority of the National System 
for Quality, responsible for its operation within the 
framework of what is established in Law No. 30224; 
the same that created, in July 2014, the National 
System for Quality and the National Institute of 
Quality. 

 

 

 

Standards Map: It is the most detailed and 
comprehensive database on sustainability standards 
in the world. It allows you to analyze and compare 
approximately 133 sustainability initiatives 
applicable to more than 80 industrial sectors in some 
180 countries. 
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Oeko Tex: It is a registered trademark, representing 
product labels and company certifications issued and 
other services provided by the International 
Association for Research and Testing in the Field of 
Textile and Leather Ecology. 

 

 

 

AATCC: The American Association of Textile Chemists 
and Colorists, is a 501 nonprofit professional 
association that provides test method development, 
quality control materials, educational development, 
and networking for textile and apparel professionals 
throughout the world. 

 
ITC: It is an international organization promoted 
jointly by the United Nations and the World Trade 
Organization. 

 
Elaboration: Commercial Intelligence – IPN 
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7. PROMOTIONAL ACTIVITIES 

 

7.1. Fairs 

 

According to exhaustive market research and discussions with Chilean importers, there have 

been no trade fairs in the sector in that country since the 1990s. Instead, Chilean importers 

prefer to attend important fairs in the sector in Latin America. United States and Asia. In this 

sense, Chilean importers pay attention to some fairs and events in the region, such as 

ColombiaModa, Peru Moda and the Fashion Weeks in Sao Paulo and Buenos Aires. 

Given this, one of the fairs closest to the research carried out on Baby Cotton Textile is 

mentioned. 

 

Table 17 

 

LOGO NAME 

 
Latin Pack Chile 

Tipe 
It is a biennial fair, which brings together the packaging 
industry and its value chain in one place. 

Place Santiago de Chile, Chile 

Frequency Biennial 

Date 26 - 28 Abril 2021 

Web https://www.virtualpro.co/eventos/latinpack-Chile  
 

Source: Virtual pro 
Elaboration: Commercial Intelligence – IPN 
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7.2. Exhibitions 

 

According to the Ministry of Commerce and Tourism and as mentioned in the previous point 

of the report, Chile does not have fairs in the textile sector and instead Chilean executives 

prefer to go to important fairs in different countries of the world. 

Given this, one of the fairs in which it could be included is SUR MUJER that takes place on 

July 5 and 7 in which this exhibition is held annually in the place of Villa del Río Valdivia Chile; 

likewise, this exhibition shows gifts, fashion, beauty, health and decoration. 

 

7.3. Specialized Publication 

 

Specialized publications help us with the easy management of information from the export 

sector; also, we find various sources such as the latest events (news), product infographics, 

and statistics, among others. 

These are the various specialized sources for access to our export product, such as Baby 

Cotton Textile from the Lambayeque region to the country of Chile. 

 

Promperú: Specialized publications of the products. 

- https://boletines.exportemos.pe/recursos/boletin/Ficha%20Chile.pdf 

 

Ministry of Commerce and Tourism: Textile Confections to Chile 

- http://www.acuerdoscomerciales.gob.pe/En_Vigencia/Chile/Documentos/docs/guia_d

e_Chile_2012_final.pdf 
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8. CONTACTS OF INTEREST 

 

8.1. Institutional 

 

Table 18 

 

Company Company type Website 

Chilean Customs 
Chile Customs 

Portal 

https://www.aduana.cl/aduana/site/edic/b

ase/port/inicio.html 

SIICEX 
Guide to Export to 

Chile 

https://www.siicex.gob.pe/siicex/resources

/estudio/26734.PDF 

ProChile 
Portal Chilean 

Office 

https://www.proChile.gob.cl/preguntas-

frecuentes/ 

 

Elaboration: Commercial Intelligence – IPN 

 

 

8.2. Interest links 

 

Below, some institutions of interest for the subject in food and ecological culture are 

detailed: 

 

 MARKET ACCES MAP:  

https://www.macmap.org/   

 SIICEX:   

https://exportemos.pe/inteligencia-para-exportar/publicaciones-y-multimedia  

 SIICEX: 

 https://www.siicex.gob.pe/siicex/resources/estudio/26734.PDF 

 TRADE MAP: 

https://www.trademap.org/Index.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7c%7c%7c

%7c%7c%7c%7c%7c%7c%7c%7c  

 ADT (Adex Data Trade):  

http://www.adexdatatrade.com/Members/Dashboard.aspx  
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